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MAGNIFICENT TRIMMINGS /
WTC 13-3707
Presto chango! Consumers are going to flock to
these inventive accents, which allow them to
redesign the look of their lighting instantly. Light
Charms® are crystal drops, spheres, pendalogues,
and flowers that attach with tiny magnets, mak-
ing it easy to add, remove, and rearrange them 1o
create a fresh appearance on a whim.

For more information, call (800) B55-TRIM,
or visit magtrim.com

fihmrrms

Country Cottage
Linbguely Ddesigned

MAGMNETIC
Cryntal Accesnts
I3

Chiandolors & Oiher
Iron Decor

VIRGINIA METALCRAFTERS / WTC 209

The candlestick body of the Williamsburg Langston lamp

(Model £9350) has a Nickel finish and is enhanced by an

enameled metal candle sleeve: A black-and-white scroll f:

ric shade adds a touch of whimsy to this 27%high portabls
For more information, call (800} 368-1002, or fax (54

949-9446

VAXCEL INTERNATIONAL / WTC 309-5
A new addition to the Lodge collection, this double-tiered
chandelier (Model #CH33309NS) uses faux wood and antle
to produce a rustic aesthetic, The cream-colored shades hav
whipstitch trim to continue the rugged theme.

For mare information, call (630) 682-8767, or fax (630)
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